2026 Commodity Classic
Exhibitor Webinar

October 29, 2025

oON\ 2 %

N



Welcome!
Webinar Reminders:

« All attendees are muted. Please remain on mute and use the Q&A box for
questions.

* Type questions into the Q&A box at any time.

* Questions will be answered in the Q&A box throughout the webinar and we will
recap at the end of the session as well as offer an opportunity for additional
questions.

* The webinar will be recorded and shared along with the deck and Q&A on the
Commodity Classic Exhibitor FAQ page by Friday, October 31st.
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Exhibitor Webinar Agenda

Commodity Classic Show Director — Maureen Feck
 Schedule

* Registration & Housing

 Lead Retrieval

 Attendee Communication

 Meeting Requests

« Marketing Update and Assets

 Resources

Paramount - Andy Victor and Leigh Everett
« Large Equipment, Rigging and Set Up

Exhibitor Concierge - Kerri Harmon
» Tips to Increase Return on Investment and Plan Ahead for the 2027 Show

ASA Director of Meetings & Conventions - Abby Podkul
« Sponsorship Opportunities

Q&A



2026 Commodity Classic
Trade Show Schedule

Wednesday, February 25 — Friday, February 27
Henry B. Gonzalez Convention Center — San Antonio, Texas

Trade Show Hours:

Wednesday, February 25"  2:30 pm - 6:00 pm
Thursday, February 26% 8:30 am - 4:30 pm

Friday, February 27t 9:30 am - 3:00 pm
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2026 Commodity Classic Trade Show Schedule

Media Preview — Wednesday, February 25t - 1:00 pm to 2:30 pm
* Booth staffed with top personnel to talk to media, rest of staff arrive for 2:30 pm

opening

Lunches — Thursday, February 26t & Friday, February 27t

 In order to maximize exhibit space, lunches included with Commodity Classic
registration will be served on the 2" |evel in the Tower View and Park View as well
as rooms 214 and 217

* Lunch is easily and quickly accessible from escalators in back of Halls 3 & 4

* Lunch is being extended to three hours from 10:30 am to 1:30 pm

« Refer to Commodity Classic website for Exhibitors FAQ page that outlines schedule
and has a link to the online service kit for details
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Schedule Overview
Wednesday, February 25t

6:45 amto 7:15 am Land Blessing Ceremony (Worship Service)
7:30 am to 8:30 am Early Riser Marketing Sessions
9:00 am to 10:00 am  Kickoff Learning Center Session
10:30 am to 11:00 am What's New Sessions

11:30 am to 12:00 pm What's New Sessions

12:30 pmto 1:00 pm What's New Sessions

1:00 pm to 2:30 pm Trade Show: Media-Only Preview
1:30 pm to 2:00 pm What's New Sessions

2:15 pmto 2:30 pm Grand Opening

2:30 pm to 6:00 pm Trade Show Open

6:00 pm to 7:30 pm Welcome Reception
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Schedule Overview
Thursday, February 26"

7:00 am to 8:00 am Early Riser Marketing Session

8:15 am to 9:00 am Mini What’s New Sessions

9:30 am to 4:30 pm Trade Show Open

9:00 am to 9:45 am Mini What’s New Sessions

9:00 am to 4:30 pm Trade Show Main Stage Sessions

10:00 am to 11:00 am Learning Center Sessions

10:30 am to 1:30 pm Lunch

1:00 pmto 1:45 pm Learning Center Sessions

2:15 pmto 3:15 pm Learning Center Sessions

4:30 pm to 5:30 pm Optional In-Booth Receptions for 20+ booths and

Platinum/Gold Sponsors




Schedule Overview
Friday, February 27t

7:00 am to 8:15 am Early Riser Marketing Session

8:30 am to 9:30 am General Session

8:30 am to 3:00 pm Trade Show Open

10:00 am to 3:00 pm Trade Show Main Stage Sessions
10:15amto 11:15am  Learning Center Sessions

10:30 am to 1:30 pm Lunch

12:30 pm to 1:15 pm Learning Center Sessions

1:45 pm to 2:45 pm Learning Center Sessions

3:00 pm to 4:30 pm Commodity Classic Closing Reception

WMO,,
&L %

Y



Hosted Bars in Exhibitor Booths

Exhibitors may host bars in their booth at the following dates/times:

« Wednesday, February 25t 2:30 pm to 6:00 pm
* Thursday, February 26t 2:30 pm to 4:30 pm
« Thursday, February 26t" 4:30 pm to 5:30 pm
Optional in-booth receptions hosted by Platinum/Gold and 20+ booth
exhibitors
* Friday, February 27t — Exhibitors may host F&B in their booth (no alcohol during
open hours

Catering order form is available in the online exhibitor kit

All costs are the responsibility of the host booth

If qualify for 20+ booth size or Platinum/Gold sponsor, please also email
tradeshow@commodityclassic.com
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Registration & Housing

* Registration & Housing will open
Thursday, November 6t at 10:00 am central time

The primary booth contact will receive an email with login information and a link from

the following:
Commodity Classic
email confirm@exl.eventshg.com
(Note this email so that it doesn’t go to spam)

Complimentary registration allotments based on your booth size are in the registration

system
Additional registrations for sponsors and speakers will be handled by promo code

Early bird registration rate ends on January 14t
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mailto:email_confirm@exl.eventshq.com

Registration & Housing

* Questions on November 6t"?
« Reach out to Maritz Customer Service at
CommodityClassicExh@maritz.com or via phone at 864-342-6374

* Maritz is only approved vendor for these services. Beware of
emails/calls asking for payment for housing and/or a list of attendee
names/emails.

 Commodity Classic does NOT sell a list of attendee names/emails.



mailto:CommodityClassicExh@maritz.com

Group Badge Appointments

« Monday, February 23
* 1:00 pm to 5:00 pm

« Companies with exhibitor allotments of 10 or more people will
receive invite to schedule a time for group badge pick up

* Registration is located in the main lobby of the Henry B.
Gonzalez Convention Center




San Antonio ) COMHODITY CLASSIC
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Hotel Rates and Availability

[ ] | ]
o I I St Of I I Ote I S W I tI l Welcome to Commadity Classic Hotel Rates and Availability Website! This is designed to be a research tool for planning and

budgeting. Hotel reservations cannot be made through this tool. Please visit our registration site beginning November 6,
2025 to book your hotel.

amenities and

* See which hotels are in the official show block.
s Browse hotel options that have availability for up to 25 rooms at a time.

" " I b I " * View available hotel locations, amenities, which hotels have shuttles and pictures
p rI C e S a V a I a e I I l Plezse be sware that room availability is constantly changing and hotels listed here may not be available upon returning to this site to book. When ready to move
forward with reserving your hotel room, return to the dashboard and select *4dd Room".

Rooms

the online X
e -
exhibitor Kit

2026-02-28
Sort by: Mame Price Distance
L AC Hotel San Antonio Courtyard San Antonio Drury Inn & Suites
The rates indicated below Riverwalk Riverwalk Riverwalk

are based on Single
occupancy. Additional
occupants may incur
additional fees.

View Hotel Map

‘]\M OO Sart by: ) 0.6 miles fram Henry B. Ganzalez 0.6 miles from Henry B. Gonzalez 0.5 miles from Henry B. Gonzalez
O /) g . Convention Center _.c:nvenllc'ndeme Convention Canter
(J Hotel Features Hotel Features Hotel Features
i Max Price — — . P
\ e " =@ + & M == 0 + & == @ +
° ° Rates start at $182.00 BB Rates start at $228.00 8 Rates start at $212.00 B8

Hotel Name More Information More Information Mare Information




San Antonio Hotels

» 24 hotels in downtown San Antonio are a part of the Commodity Classic
block
* Most are walkable
» Shuttles will be available from all hotels more than 3-4 blocks away

« Some hotels may NOT have availability and are listed as sold out
 Advance room blocks are available as a benefit of Silver and above
sponsorship

« Hotel changes must be made directly with hotel starting February 6t




Meeting Requests

 Available on the Commodity Classic website under Exhibitor FAQs
« Deadline: January 24t
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2026 Commodity Classic Meeting Request
Form

We're glad you're here! Please use this form to request meeting space during the 2026
Commodity Classic in San Antonio.

Association Priority Deadline: September 5, 2025
Corporate Priority Deadline: September 18, 2025
Rental Deadline: January 24, 2026

Commodity Classic will assign your meeting room request based on first-come, first-served
and in consideration of the needs of your event. Your meeting will be confirmed by
Commodity Classic’s planning partner, Maritz. Representatives from your assigned venue will
contact you to arrange meeting specifics.

We request that meeting requests limit overlap with certain Commodity Classic events
(including the Welcome Reception, educational sessions, Closing Reception and trade show
hours). Click here to see the full schedule.

Rental fees may apply for requests received after January 24, 2026.

WMO,
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; * Corporate Events: Maureen Feck Feck@commodityclassic.com
\ + ASA State Affiliates: Kendra Pirk kpirk@soy.org

* NCGA State Affiliates: Rita Dunagan dunagan@ncga.com




Lead Retrieval Services
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@« Maritz

Which Solution is Right for Your Booth?

SWAP Mobile App
Badge Scanner

MNative app for Android ori0s
Economical way to get scanning
solution into the hands of each
salesperson

Tracks leads by individual
Supports sending marketing
collateral through email
Printers pair 1:1 with each
SWAP mobile device
Business card scanning

Handheld Badge Scanner

« High Speed: excellent for booth
events, product theaters, and
in-booth sessions

= Ergonomic—left and right
hand enabled

= Good for busy booths that
require shared devices

= Printers pair 1:1 with each device

Tablet Badge Scanner

+ Full connectivity with integrated
scanning

+ Good for beoths that require
a shared scanning device

= Larger screen is perfect for long
surveys or detailed notes

= Printers pair 1:1 with each device
« Business card scanning




Lead Retrieval Services

« Opportunity to purchase Lead Services through Maritz

« Scan visitors to your booth and receive their contact information
through your lead retrieval dashboard
 Name
 Email
* Address
* Demographics

 Form available in the online exhibitor kit

- Early bird deadline discount available through January 14t
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Email Marketing
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Attendee Communication Opportunity

Reach registrants via email before, during and after Commodity Classic

« Maritz

Email Marketing
Powered by
SWAP Reach




Attendee Communication Opportunity

« Maritz works as a 3rd party to communicate with targeted emails attendees on your
behalf
* Due to privacy policies, the list is never shared
« Emails are fully customizable
« Select from demographics

Emails come from marketing@exhibitor.eventshg.com

Attendee Communication form in the online exhibitor kit

Representative at Maritz will work with you to create and schedule your email
Can schedule in advance of Classic, during of after up to two weeks after
Commodity Classic
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EMAIL MARKETING INCLUSIONS

1.

21‘

31‘

4,

E+

Email Design

= Selection of email design templates (mobile-friendly)
» Company branding (logos, colors, fonts)

= Visuals (images, graphics, icons)

= Call-to-action (CTA) button design

» Review & approval of final design

Content

= Subject line development

« Email copywriting (introduction, key highlights)

= Products/services descriptions

= Links (exhibitor website, trade show website, etc.)
» Proofreading and editing

Target Segment

= Selection of target list

= Personalization tags

« Schedule send date & time

Testing
= Link function testing
= Spam filter check

Distribution

= Email send to targeted list(s)

» Delivery confirmation

»  Address bounces and unsubscribes

Post-Send Analytics

= Total number of emails sent

= Total number of emails opened

= Unigue number of emails opened

» Time of day emails were opened in the first 24 hours
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BIDDIVERSE SOIL SYSTEMS

Agricultural Services Focused on Soil M.

o Forwe i 10 e Pl AL Sod Saruuary 00N, pleas fred i al b
e o bt

o Plarct arye a1l By Flema beeae

v T S M

+ Reqaiving BCues and Cpcle Hendao

& B iy Sodl S and Deoovering 15e Smcong Senalio o

G T vl i v 0 ST

Total number emails opened each day in the first 5 days

Boridown - Biodiverse Soil Spstel

Y

-
Yt

HED L IS

hiast with Latia superts at baoth #4234 and attend our Brawing session!

Boan Wissk
Hioyember 4th - Movember Bth
Fanton. MO

e e eagerly aOKIEAtnGg s Years Begn
Wi, B O Bl £ e
sowreEsg ans prodoesrs o Makal Farbkear
thari aupperin e changs lowaeds 2 new em
ol culthvaben wd b slawardabip

TN
ans Do, Founder and Bapert in
Mariblog Beewng sepress rbmons than Sustainable Ssurcing
just & product - it 2 pledge ond ay Bevn Sclence
PRSI N T Sissanabany of coffed
b BaiTaRey Lol FRY sl o cedel i
a legbcy Eabrumted o dihue gerarEione
S0 T Bal 1 Feard ol Ay
b e Plruing lagacy lar e Request a Meeting »

onday, Hovsmbar dth at 19:30 am
“Regesaralive etk fov Savecig

hosa kb your botam e e sl b cSseng s
PTEFEEE N

T g Bk el A il turs |

y reduce thaw mbancs on chenxal
: remtar ard hamasse p f poser cf
3 can epedia @ natere] proce

's Potential



Marketing Update

« Commodity Classic is partnered with a new marketing agency, Native
Digital
* Significantly enhanced digital marketing plan and social media
presence

ﬂ Commaodity Classic

WHAT ONE

SEEWHATSNEWINAG <o srcoro
ATGOMMODITY CLASSIC. === 200 QP \ \

ﬁENEHA“ﬂN Nz
LEARNS, THE
NEXT GROWS

THERE'S A REASON

THOUSANDS OF FARMERS
COME BACK YEAR AFTER YEAR.
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Marketing Assets

* Promote your participation in Commodity Classic!
* Marketing assets are being added to the Commodity Classic website
and will be available by early next week
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Resources — Exhibitor Kit

https://www.paramountcs.com/commodityclassic26

Exhibitor Services

-
call us at
1-800-883-6578

-

Home | Contact Us

Commodity Classic 2026

San Antonio, TX

Commeodity Classic Information

Print Documents & Forms (PDF)
Show Information - Print Information

Login to Order Cnline

Exhibitor Deadline Checklist
Commodity Classic Schedule
Exhibitor Tips Commodity Classic 2026
Exhibit CC Rules and Regulations Henry B. Gonzalez Convention Center

Exhibitor Advisory Council February 25, 2026 - February 27, 2026
Exhibit Display Guidelines
Marketing Mat: s (Comin
& = E Rigging Order Deadline: January 5, 2026
Soon)

ez S E TSt Discount Rate Deadline: January 30, 2026
sponsorship Info Rigging Warehouse Deadline: February 3, 2026
Advance Receiving Deadline: February 3, 2026

General Vendor Information Last Date to Order Online: February 17, 2026

Print Documents & Forms (PDF) Multi-Story Booth Request Deadline: January 5,
2026

* Approved Vendors
Attendee Communication/Traffic Electric/Internet/Audio Visual/etc. will be ordered via
Builder Opportunity different vendors and not through Paramount. The
Audio Visual advance ordering deadlines may be different then

N\M OO/ Booth Event/Drawing Form Paramount’s and will be noted on each form that is on
(_)o ):1-. Catering Contact/Menu/Order the left-hand side of this screen.

Form

e Bl E N . .
(Estroring R S R & Free Basic WiFi: Refer to the app and onsite show info

R B P S

Booth Package: Each (10%107) Booth will be provided
with 8' high back wall drape, 3' side dividers and a
booth identification sign showing the company name.
Islands 600 sq. ft. and larger need to request a booth id
sign or you will not get one.

Show Colors: Hunter Green & White

Aisle Carpet Color: Gray/Black speckled

THE STREET LEVEL EXHIBIT AREA IS NOT CARPETED,
IT IS MANDATORY THAT ALL BOOTH ON THE
STREET LEVEL HAVE CARPET OR FLOORING.

Flooring is required in all street level exhibit
space and will be forced at exhibitor expense if
not ordered to be down in booths on the street
level by 4:00 p.m. Tuesday February 24, or you
have confirmed IN ADVANCE with Paramount
Convention Services
fleverett@paramountcs.com) vou are bringing



https://www.paramountcs.com/commodityclassic26

Move In Schedule




Large Equipment & 20+ Booth Move In

« Halls 1/2/3 Thursday, 2/19/26 & Friday 2/20/26 - BY APPOINTMENT ONLY

Large Equipment - Hall 4- Saturday 2/21/26 - BY APPOINTMENT ONLY

70+ (7,000 NSF+) - Saturday 2/21/26: Halls 1/2/3 — 8AM — 5PM

20+ (2,000 NSF+) - Sunday 2/22/26: Halls 1/2/3 — 8AM — 5PM, Hall 4 — 1PM - 5PM
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Important Move In Reminders

18t floor exhibit hall is not carpeted. All booths are required to have flooring (order through
Paramount or bring your own). The 3™ floor ballroom is already carpeted.
* Please note your scheduled move in based on what hall you are in and what floor you are on.

« All rigging orders are due by January 5% to Paramount
« Only 20x30 or larger islands may rig a sign

« Advance warehouse receiving deadline is February 3™
« Advance Warehouse Shipping direct from NFMS will not incur late penalty

« POV and marshaling yard information is available on the online exhibitor service kit
« Paramount advance order discount is January 30t

 Refer to the exhibitor service kit for additional details
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Large Equipment Lot

 Large equipment lot is available February 16t at 7:00 am through March
2nd at 8:00 pm

« Equipment needs the “slow moving” red triangle and should use the right
lane as they make their way to the convention center

* Must have a signed lot agreement on file for large equipment lot

» Refer to equipment move-in form and details in the exhibitor kit




Move Out Schedule

Friday, February 27t - 3:00 pm to 10:00 pm
Saturday, February 28t - 8:00 am to 5:00 pm

Important Note:
* Empties will start being returned later Friday after show closing

and aisle carpet is removed
« All equipment must be off the lot by Monday March 2"9 at

8:00 p.m.
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Making the Most of Your
Booth Investment
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Tips to Increase Return on Investment

. Checklist of Deadlines and Tips for Success are in the online exhibitor kit .
. FREE Booth drawing/event promo form due February 4t

. Certificate of Insurances are due February 3 unless renews after this date to be current through show
dates. Show date only insurance is also available for purchase through form in service kit. See exhibitor
application for details on certificate to be emailed to tradeshow@commodityclassic.com.

. FREE BASIC WI-FI provided by Commodity Classic throughout hall with a password provided to all
attendees and exhibitors by onsite. If you need a more robust internet, you may order in service kit
through Smart City.

. Refer to guidelines in service kit that are strictly enforced for this premium show that include an 8’ height
limit for all inlines, including end caps, and a 4’ site line on each side of booth for end caps.

. Send an email to tradeshow@commodityclassic.com for assistance relating to trade show booth and refer
to list on website for all approved vendors.
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2027 Commodity Classic




2027 Commodity Classic Presell

* Presell for all paid in full 2026 exhibitors will begin in March after the 2025 show
concludes and association based booths are places.

* A schedule with assigned dates/times and instructions will be distributed closer to
that time.

* Presell will again be on the point basis of one point per booth per year.

« Exhibitors should NOT miss their presell time. Application may be submitted if sold-
out to be on wait list.

« 2027 Booth rates are under consideration and will be published in early December.
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2026 Sponsorship
Opportunities
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Sponsorship Opportunities
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AMERICA'S LARGEST FARMER-
LED, FARMER-FOCUSED
AGRICULTURAL &
EDUCATIONAL EXPERIENCE!

Home

2026 Schedule of Events

2026 Trade Show & Floor

Plan

2026 Sponsorship

For Exhibitors

Media Credentials and

Qualification

Convention News

About Commodity Classic

Sign up for

Commadity Classic

Email Updates

Keyword Search

Home - 2026 Sponsorship

2026 SPONSORSHIP

Sponsorship Opportunities for 2026
Commodity Classic

Commodity Classic Exhibitors can increase visibility & value for your company,
beyond your booth, by becoming a sponsor. View the documents below for
information on sponsorship opportunities for our 2026 show in San Antonio.

Sponsorship Book ‘ Sponsorship Benefits

Commodity Classic met or exceeded expectations for
95% of exhibitors, and many exhibitors consider
Commodity Classic the premier event to showcase new
products!

Learn more about our show's statistics




30 YEARS OF

Sponsorship % COMHODITYGLASS

Opportunities
Book TABLE OF CONTENTS

Attendee Services & Events

AQTOUPS . .. ..nvuniinay 6  Trade Show Grand Opening & Daily Sponsor
Beverage Greelings - i . .. 8 (DaytWednesday) ............cc0u0. 16
Branded EmaillMarketing . . . . . . .. ....... 6 Trade Show E Lunch Daily Sponsor
Chair Massages . . ... ..... DRy ZThrsdy) . . . - .- v v e b s aas s e 17
; Trade Show & Lunch Daily Sponsor
Clo Recept .
i oo (Day 3 Friday) Uil iy . .18
C tion Badge L R S R a
i e, i oo Video Monitors Advertising . . . . ... ... .... 9
Cormvenlion Center Signage
& Branding i) e _ _ B Welcomelounge . .........cc00ceaea 20
Education: Commaodity Classic Main Stage VSIS PN ikt e -
presented by SuccessfulFarming . . .. ...... B WIF ... ... ... ................ 21
Education: Learning Centers Worship Service s S : 21
and Early Riser Sessions . . . . . . . ... ..... B
Education: Mini What's New Sessions . . . . . . . . 9 Association-Specific Events
Education: What's New Sessions . . . 9 ASA Awards Celebration. . . . ... . 22
First-Time Attendee Reception . . . . . . ... ... 10
Ganarel SEEMON . . . . ... .. ... .10 Convention Center Floorplan .....24
Ganaral SUPPOrt . . . . . .o - h s it s s s e s 0 y . .
Hotel Branding & Signage . . . .. ... ....... 10 S'Qnage & Brandlng Opportunltles
Hotel Room Key Cards mn Corvention Center Artwork
Deadlines & Production Guidelines . 29
HotolShuttles . . . . .. .......cc00000. n
Corvention Center Branding Opportunities. . . . . .30
Lounges . TR Al (el : RN
Grand Hyatt Branding Opportunities . . . . .74
Luggage & Coat Chack
with Luggage Tags .. ................12 Hyatt Regency Branding Opportunities . . . . . . . .75
Media Room & Media Reception . i . <
Mobile App . . .. 13
Program Booklet - Back Cover Ad. . . . . ... ... 13
ON\MOC),)~ Program Booklet - Interior Ad . . . . ... ......14
v 4 RegistrationBrochure . . . . . .. ... ....... 14
\ Registration ToteBags. . . . . . . . .. ...+ ... 14
Reusable Water Bottles . . . . . . ‘laa .4

SpinRWWIRN., . . ... e s h s nasa

Trade Show Courtesy Rides .



2026 Commodity Classic Sponsorship Branding Opportunities

Sponsored SAN ANTONIO CONVENTION CENTER LEVEL 1/ STREET LEVEL

Branding .
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Example of a % 30 YEARS OF

Sponsored " CONNODITY CLASSIC

Branding CONVENTION CENTER
Location LEVEL TCORNECTING WALKWAY NEARHALL SENTRANGE ~ o7+o=on ™

Three Sided Column Wrap #m

|
MAIN L(
=
|
SPONSORSHIP LOCATION FEE PRINTING & INSTALLATION FEE
UON\N‘OO/,}_ COLUMN WRAP ADDITIONAL INFO

W Graphics on 3 sides This column is located near Hall 3 entrance at the
54"W x 108"T start of the walkway that connects 1o the West Lobby,
Trade Show Bridge Hall entrance, and the Lila Cockrall
_ Theater -II




Sponsorship — Some of this year’s opportunities!

« Beverage Greetings

* Branded Email Marketing

* Chair Massages

* Closing Reception

* First-Time Attendee Reception

« Lounge Seating with Device Charging

* Luggage & Coat Check w/Luggage Tags
* Hotel Room Key Cards

* Hotel Shuttles

* Program Booklet Ads

Reusable Water Bottles

Spin It to Win It

Trade Show Courtesy Rides

Trade Show & Lunch “Day 3" Sponsor
Video Monitors Advertising

Welcome Lounge

Convention Center Branding

Hotel Branding




L]
Sponsorship | o 0TSO
- While all Commodity Classic exhibitors have access
Be n efl ts to many opportunities to reach our audience,
becoming a sponsor brings you increased benefits:
February 25-27, 2026 | San Antonio, TX
PLATINUM GOLD SILVER BRONZE

SPONSOR INVESTMENT LEVELS & BENEFITS $100,000+  $50,000-$99,009 $25,000-$49,999  $5,000-$24,909
Complimentary eBlast sent on sponsor's behalf to Commodity Classic .
registrants (Subject to scheduling and approval by show management)
Complimentary ad printed on a meter board sign to be placed in Complimentar Complimentar
the convention center lobby. (Location determined by Commedity Classic) P ¥ P ¥
Complimentary mention of your booth event/trade show drawing . .
in the printed program booklet & on the mobile app.
Opportunity to host customer events in your trade show booth
during exclusive post-show hour on Thursday, Feb. 26 from 4:30-5:30 p.m. * *
Complimentary convention registrations 2 1
Use of the Commodity Classic media registration list* . .
Priority for hotel rooms and meeting space (Based on availability and
sponsor level) * * *
Seat on Commodity Classic Planning Council* . . .
Press conference (Based on RFP approval) 2 Complimentary 1 Complimentary $2,500 $2,500
SPONSOR RECOGNITION
Onsite program booklet Logo
Website Logo Mame Mame Mame

ON\M OO,) Mobile app Name Mame Mame Mame

) £ Screens at the General Session Logo Logo Logo Logo

Inclusion in sponsor listing on video monitors in convention center lobbies Logo MName MName Mame
On-site “Thank you to our sponsors” signage in the venue; multiple locations Logo Mame Mame MName

*Some exceptions apply



Sponsorship Details

 How to reserve? Email Abby Podkul to request & reserve a sponsorship

* Questions or to customize? Email Abby Podkul or Maureen Feck

* Deadlines
o December 12 & 19 for most of the attendee services (see front 21 pages of
sponsorship book)
o January 9 for Video Monitor Advertising commitment
o January 9 to be recognized in show materials as a sponsor
o January 27 for artwork file deadline to Paramount for convention center signage




Resources — Email Contacts

Registration & Housing

Maritz Customer Service

Email: CommodityClassicExh@maritz.com
Phone: 864-342-6374

Trade Show Concierge
Kerri Harmon - tradeshow@commodityclassic.com

Large Equipment and Rigging
Andy Victor - AVictor@paramountcs.com

Other Set-Up Questions
Refer to the exhibitor kit or contact Leigh Everett - leverett@paramountcs.com

Sponsorship & Education
Abby Podkul — apodkul@soy.org

Show Director
Maureen Feck — feck@commodityclassic.com
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Thank You!
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