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HIGHLIGHTS

* Largest Commodity Classic Ever!
* Highest attendance
* Largest # of booths
* Largest # of companies
* Largest trade show square footage
* First time with 2 floors of the trade show

* Offsite evening of entertainment at Houston Rodeo
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REGISTRATION

11,530 attendees — 11% increase over 2023
4 607 farmers
e 1,367 first timer farmers

* Houston - 529 registered onsite
* Orlando - 730 registered onsite
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YEAR OVER YEAR ATTENDANCE

Year City Total Attendance| Farmers First Timers
2024 Houston 11,530 4,607 1,367
2023 Orlando 10,402 4,572 1,472
2022 New Orleans 7,862 3,359 911
2020 San Antonio 9,335 4,669 1,379
2019 Orlando 8,920 4,528 1,918
2018 Anaheim 8,055 3,646 1,533
2017 San Antonio 9,303 4,102 920
2016 New Orleans 9,770 4,596 1,343
2015 Phoenix 7,936 4,328 1,410
2014 San Antonio 7,325 3,874 1,261




YEAR OVER YEAR ATTENDANCE
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FARMER PROFILE BY ACREAGE

2024 2023 2022 2020 2019 2018 2017 2016
Total 3,044 | 3,262 3,425 | 2,844 | 3,136 | 2,850 | 2,779 | 2,893
Corn 1,298 1,279 1,291 1,248 1,260 1,169 1,137 1,197
Soybean 1,156 1,160 1,187 1,094 1,070 1,124 1,020 1,117
Wheat 887 881 1,115 886 1,045 910 861 992
Sorghum 360 606 1,523 543 473 474 445 471
Cotton 150 1,557 1,490 1,357 998 872 1,023 988
Hay /Forage 257 319 413 270 538 485 432 -
Peanuts 402 462 945 509 610 893 656 -
Rice 163 4,080 1,273 549 827 - - -
Vegetables 194 424 722 458 696 - - -
Feedlot Cattle 937 482 688 744 702 550 314 604
Cow /Calf Pairs 472 145 223 146 398 240 177 150
Average # of Hogs| 263 808 658 1,988 1,026 7,500 7,956 7,994
Feeders 147 258 688 2,251 1,329 - - -
Finishers 112 7,820 5,401 6,588 5,658 - - -




OTHER ATTENDEE GROUPS

Attendee Group| Houston Orlando | New Orleans| San Antonio | Orlando | Anaheim| San Antonio | New Orleans
Media| 154 117 148 144 139 152 162 186
Farmers| 4,607 4,572 3,359 4,669 4,528 3,646 4,102 4,596
Youth] 268 272 257 176 215 185 198 179
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				2024		2023		2022		2020		2019		2018		2017		2016

		Total		3,044		3,262		3,425		2,844		3,136		2,850		2,779		2,893

		Corn		1,298		1,279		1,291		1,248		1,260		1,169		1,137		1,197

		Soybean		1,156		1,160		1,187		1,094		1,070		1,124		1,020		1,117

		Wheat		887		881		1,115		886		1,045		910		861		992

		Sorghum		360		606		1,523		543		473		474		445		471

		Cotton		150		1,557		1,490		1,357		998		872		1,023		988

		Hay/Forage		257		319		413		270		538		485		432		-

		Peanuts		402		462		945		509		610		893		656		-

		Rice		163		4,080		1,273		549		827		-		-		-

		Vegetables		194		424		722		458		696		-		-		-

		Feedlot Cattle		937		482		688		744		702		550		314		604

		Cow/Calf Pairs		472		145		223		146		398		240		177		150

		Average # of Hogs		263		808		658		1,988		1,026		7,500		7,956		7,994

		Feeders		147		258		688		2,251		1,329		-		-		-

		Finishers		112		7,820		5,401		6,588		5,658		-		-		-

















Other Attendees

				2024		2023		2022		2020		2019		2018		2017		2016

		Attendee Group		Houston		Orlando		New Orleans		San Antonio		Orlando		Anaheim		San Antonio		New Orleans

		Media		154		117		148		144		139		152		162		186

		Farmers		4,607		4,572		3,359		4,669		4,528		3,646		4,102		4,596

		Youth		268		272		257		176		215		185		198		179



Media	Houston	Orlando	New Orleans	San Antonio	Orlando	Anaheim	San Antonio	New Orleans	2024	2023	2022	2020	2019	2018	2017	2016	154	117	148	144	139	152	162	186	Farmers	Houston	Orlando	New Orleans	San Antonio	Orlando	Anaheim	San Antonio	New Orleans	2024	2023	2022	2020	2019	2018	2017	2016	4607	4572	3359	4669	4528	3646	4102	4596	Youth	Houston	Orlando	New Orleans	San Antonio	Orlando	Anaheim	San Antonio	New Orleans	2024	2023	2022	2020	2019	2018	2017	2016	268	272	257	176	215	185	198	179	









Trade Show

				2024		2023		2022		2020		2019		2018

				Houston		Orlando		New Orleans		San Antonio		Orlando		Anaheim

		Companies		436		412		383		308		399		404

		Booths		3,321		2,663		2,337		2,241		2,097		2,105



Companies	Houston	Orlando	New Orleans	San Antonio	Orlando	Anaheim	2024	2023	2022	2020	2019	2018	436	412	383	308	399	404	Booths	Houston	Orlando	New Orleans	San Antonio	Orlando	Anaheim	2024	2023	2022	2020	2019	2018	3321	2663	2337	2241	2097	2105	
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		Category		# of Companies		% of Total

		Chem - Nutrients		102		23%

		Equipment		97		22%

		Grain Storage		27		6%

		Media		9		2%

		Mktg, Ins, Consulting		42		10%

		Organization		49		11%

		Other		43		10%

		Seed		15		3%

		Technology		51		12%

		TOTAL		435





Chem - Nutrients	Equipment	Grain Storage	Media	Mktg, Ins, Consulting	Organization	Other	Seed	Technology	102	97	27	9	42	49	43	15	51	






FARMER PROFILE BY AGE

Age % of Registrants
Under 20 5%

20-25 5%
26-30 99, Average Age:
31.35 120 2022 -48.9
36-40 13% 2020-49.3
4145 13% 2019 - 52.3
1650 2% 2018 — 50.2
51-55 10%
56-60 8%
61-65 6%
66-70 4%,
71-75 3%
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GEOGRAPHIC DISTRIBUTION OF FARMERS
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INTERNATIONAL ATTENDEES

Country

Count
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Canadian Province Count
ALBERTA 130
BRITISH COLUMBIA 9
MANITOBA 95
NEW BRUNSWICK 3
NOVA SCOTIA 3
ONTARIO 230
PRINCE EDWARD ISLAND 3
QUEBEC 41
SASKATCHEWAN 151
TOTAL 665
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Registration Count

		 RegType Count

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX



		RegType		Description		Count		Percent

		CFC		Child (14 and under) - Full Conference		240		2.10%

		EX		Exhibitor		3,338		29.18%

		FC		Full Conference		4,141		36.20%

		JDE		Dealer Event Only		96		0.84%

		M		Media		157		1.37%

		ODF		One Day - Friday		268		2.34%

		ODT		One Day - Thursday		1,436		12.55%

		SFC		Spouse - Full Conference		1,361		11.90%

		V		Vendor		134		1.17%

		YFC		Youth (15-22) - Full Conference		268		2.34%

		Total				11,439		100%





Attendance Summary

		 Attendance Summary

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

		 

		RegType		Advance		Advance Verify		No Show		Onsite		Onsite Unverified		Attendance		Total Registrants

		CFC - Child (14 and under) - Full Conference		170		157		13		69		1		226		240

		EX - Exhibitor		2,981		2,878		103		352		5		3,230		3,338

		FC - Full Conference		3,884		3,735		149		256		1		3,991		4,141

		JDE - Dealer Event Only		92		90		2		4		0		94		96

		M - Media		144		136		8		12		1		148		157

		ODF - One Day - Friday		182		177		5		85		1		262		268

		ODT - One Day - Thursday		1,207		1,168		39		228		1		1,396		1,436

		SFC - Spouse - Full Conference		1,302		1,238		64		58		1		1,296		1,361

		V - Vendor		118		108		10		16		0		124		134

		YFC - Youth (15-22) - Full Conference		240		238		2		28		0		266		268

		Total		10,320		9,925		395		1,108		11		11,033		11,439

		Definitions 

		Advance - Individuals who registered prior to 2/26/24

		Advance Verify- Individuals who registreres prior to 2/26/24 who checked in onsite

		No Show - Individuals who registered prior to 2/26/24 that DID NOT check in onsite

		Onsite - Individuals who registered after 2/26/24

		Onsite Unverified - Individuals who registered after 2/26/24 who did not check in onsite

		Attendance - Total of all indivduals who checked in onsite. 

		Total Registrants - Grand total of all registrants





Registrant Interface

		Registrant Interface

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX



		Interface		RegType		Count		Verified

		AGRIGOLD		FC - Full Conference		30		30

				ODT - One Day - Thursday		32		32

				SFC - Spouse - Full Conference		9		9

		ATTENDEE		CFC - Child (14 and under) - Full Conference		101		95

				FC - Full Conference		1474		1,412

				ODF - One Day - Friday		206		202

				ODT - One Day - Thursday		444		432

				SFC - Spouse - Full Conference		430		412

				YFC - Youth (15-22) - Full Conference		138		136

		BAYERCOMP		CFC - Child (14 and under) - Full Conference		47		45

				EX - Exhibitor		194		187

				FC - Full Conference		495		481

				ODF - One Day - Friday		2		1

				ODT - One Day - Thursday		29		28

				SFC - Spouse - Full Conference		329		311

				YFC - Youth (15-22) - Full Conference		30		30

		BAYERPAID		CFC - Child (14 and under) - Full Conference		7		6

				EX - Exhibitor		102		100

				FC - Full Conference		60		59

				ODF - One Day - Friday		3		3

				ODT - One Day - Thursday		12		10

				SFC - Spouse - Full Conference		56		53

				YFC - Youth (15-22) - Full Conference		5		5

		CORTEVA		CFC - Child (14 and under) - Full Conference		16		16

				EX - Exhibitor		108		101

				FC - Full Conference		134		128

				ODF - One Day - Friday		3		3

				ODT - One Day - Thursday		1		1

				SFC - Spouse - Full Conference		118		109

				YFC - Youth (15-22) - Full Conference		9		9

		EXHIBITOR		CFC - Child (14 and under) - Full Conference		21		21

				EX - Exhibitor		2934		2,842

				FC - Full Conference		302		290

				M - Media		2		2

				ODF - One Day - Friday		48		48

				ODT - One Day - Thursday		212		210

				SFC - Spouse - Full Conference		84		80

				YFC - Youth (15-22) - Full Conference		17		17

		JDCUSTOMER		CFC - Child (14 and under) - Full Conference		1		0

				FC - Full Conference		57		55

				ODF - One Day - Friday		3		2

				ODT - One Day - Thursday		55		51

				SFC - Spouse - Full Conference		5		5

		JDDEALER		FC - Full Conference		462		447

				JDE - Dealer Event Only		96		94

				ODF - One Day - Friday		2		2

				ODT - One Day - Thursday		639		621

		MEDIA		M - Media		154		145

		STATE		CFC - Child (14 and under) - Full Conference		47		43

				FC - Full Conference		1127		1,089

				M - Media		1		1

				ODF - One Day - Friday		1		1

				ODT - One Day - Thursday		12		11

				SFC - Spouse - Full Conference		330		317

				YFC - Youth (15-22) - Full Conference		69		69

		VENDOR		V - Vendor		134		124





New Registrations By Regtype

		New Registrations By Regtype

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

				

		Total

		RegType		Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		CFC - Child (14 and under) - Full Conference		6		6		35		14		9		0		70

		EX - Exhibitor		84		117		110		36		10		0		357

		FC - Full Conference		29		49		96		75		8		0		257

		JDE - Dealer Event Only		0		4		0		0		0		0		4

		M - Media		3		3		5		1		1		0		13

		ODF - One Day - Friday		0		9		13		16		48		0		86

		ODT - One Day - Thursday		13		12		76		128		0		0		229

		SFC - Spouse - Full Conference		9		11		20		19		0		0		59

		V - Vendor		0		5		0		3		8		0		16

		YFC - Youth (15-22) - Full Conference		3		2		8		8		7		0		28

		TOTAL		147		218		363		300		91		0		1,119



		In Person Registrations

		RegType		Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		CFC - Child (14 and under) - Full Conference		0		3		29		14		8		0		54

		EX - Exhibitor		0		54		47		17		2		0		120

		FC - Full Conference		0		10		54		49		5		0		118

		M - Media		0		0		2		1		0		0		3

		ODF - One Day - Friday		0		0		1		4		36		0		41

		ODT - One Day - Thursday		0		1		42		90		0		0		133

		SFC - Spouse - Full Conference		0		4		12		11		0		0		27

		V - Vendor		0		3		0		1		8		0		12

		YFC - Youth (15-22) - Full Conference		0		1		6		7		7		0		21

		TOTAL		0		76		193		194		66		0		529



		Online Registrations

		RegType		Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		CFC - Child (14 and under) - Full Conference		6		3		6		0		1		0		16

		EX - Exhibitor		84		63		63		19		8		0		237

		FC - Full Conference		29		39		42		26		3		0		139

		JDE - Dealer Event Only		0		4		0		0		0		0		4

		M - Media		3		3		3		0		1		0		10

		ODF - One Day - Friday		0		9		12		12		12		0		45

		ODT - One Day - Thursday		13		11		34		38		0		0		96

		SFC - Spouse - Full Conference		9		7		8		8		0		0		32

		V - Vendor		0		2		0		2		0		0		4

		YFC - Youth (15-22) - Full Conference		3		1		2		1		0		0		7

		TOTAL		147		142		170		106		25		0		590





New Registration By Time

		New Registrations By Time

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX



		Total		

				Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		12 AM		1		0		1		3		0		0		5

		1 AM		0		0		1		0		0		0		1

		4 AM		0		1		0		0		0		0		1

		5 AM		0		1		0		0		0		0		1

		6 AM		0		0		1		1		0		0		2

		7 AM		0		2		0		8		0		0		10

		8 AM		0		2		4		18		11		0		35

		9 AM		9		8		25		36		9		0		87

		10 AM		17		12		33		69		13		0		144

		11 AM		7		28		22		65		22		0		144

		12 PM		18		20		23		22		13		0		96

		1 PM		3		24		32		19		13		0		91

		2 PM		38		21		39		38		8		0		144

		3 PM		5		26		59		10		1		0		101

		4 PM		18		30		58		3		1		0		110

		5 PM		16		20		29		5		0		0		70

		6 PM		7		4		16		0		0		0		27

		7 PM		6		7		4		0		0		0		17

		8 PM		0		0		10		0		0		0		10

		9 PM		0		8		2		0		0		0		10

		10 PM		2		3		3		2		0		0		10

		11 PM		0		1		1		1		0		0		3

		Total		147		218		363		300		91		0		1,119



		In Person Registrations

				Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		6 AM		0		0		0		3		0		0		3

		7 AM		0		0		0		12		11		0		23

		8 AM		0		3		11		28		3		0		45

		9 AM		0		8		17		42		10		0		77

		10 AM		0		11		15		49		17		0		92

		11 AM		0		10		14		15		11		0		50

		12 PM		0		10		14		12		8		0		44

		1 PM		0		5		20		22		5		0		52

		2 PM		0		4		31		5		1		0		41

		3 PM		0		15		42		3		0		0		60

		4 PM		0		9		18		3		0		0		30

		5 PM		0		1		10		0		0		0		11

		6 PM		0		0		1		0		0		0		1

		Total		0		76		193		194		66		0		529



		Online Registrations

				Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		12 AM		1		0		1		3		0		0		5

		1 AM		0		0		1		0		0		0		1

		4 AM		0		1		0		0		0		0		1

		5 AM		0		1		0		0		0		0		1

		6 AM		0		0		1		1		0		0		2

		7 AM		0		2		0		5		0		0		7

		8 AM		0		2		4		6		0		0		12

		9 AM		9		5		14		8		6		0		42

		10 AM		17		4		16		27		3		0		67

		11 AM		7		17		7		16		5		0		52

		12 PM		18		10		9		7		2		0		46

		1 PM		3		14		18		7		5		0		47

		2 PM		38		16		19		16		3		0		92

		3 PM		5		22		28		5		0		0		60

		4 PM		18		15		16		0		1		0		50

		5 PM		16		11		11		2		0		0		40

		6 PM		7		3		6		0		0		0		16

		7 PM		6		7		3		0		0		0		16

		8 PM		0		0		10		0		0		0		10

		9 PM		0		8		2		0		0		0		10

		10 PM		2		3		3		2		0		0		10

		11 PM		0		1		1		1		0		0		3

		Total		147		142		170		106		25		0		590





Registration Activity By Area

		Registration Activity By Area

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX



		VerifyCode				Mon. 2/26		Tue. 2/27		Wed. 2/28		Thu. 2/29		Fri. 3/1		Sat. 3/02		Total

		BADGE PICKUP		6 AM		0		0		0		50		0		0		50

				7 AM		0		10		33		159		24		0		226

				8 AM		0		121		246		312		28		0		707

				9 AM		0		119		331		411		52		3		916

				10 AM		1		147		389		260		50		0		847

				11 AM		0		101		389		89		19		0		598

				12 PM		0		87		357		67		5		0		516

				1 PM		0		135		364		120		9		0		628

				2 PM		0		147		382		84		2		0		615

				3 PM		0		188		478		22		0		0		688

				4 PM		0		155		244		19		0		0		418

				5 PM		0		7		166		2		0		0		175

				6 PM		0		2		9		0		0		0		11

		Sub Total				1		1,219		3,388		1,595		189		3		6,395

		GROUP PICKUP		6 AM		0		0		0		10		0		0		10

				7 AM		0		36		6		8		4		0		54

				8 AM		0		106		44		11		0		0		161

				9 AM		0		18		26		22		4		0		70

				10 AM		196		23		11		12		4		0		246

				11 AM		0		79		10		7		2		0		98

				12 PM		0		78		18		1		0		0		97

				1 PM		133		16		18		12		1		0		180

				2 PM		73		4		22		3		0		0		102

				3 PM		101		16		16		3		1		0		137

				4 PM		385		12		18		2		0		0		417

				5 PM		108		1		59		0		0		0		168

				6 PM		0		8		1		0		0		0		9

		Sub Total				996		397		249		91		16		0		1,749

		HELP DESK		6 AM		0		0		0		31		2		1		34

				7 AM		0		0		19		46		8		0		73

				8 AM		0		60		57		73		13		0		203

				9 AM		0		35		53		87		23		0		198

				10 AM		2		64		63		107		37		0		273

				11 AM		0		38		68		49		18		0		173

				12 PM		0		48		46		28		22		0		144

				1 PM		0		36		88		46		8		0		178

				2 PM		0		31		72		20		4		0		127

				3 PM		2		56		87		3		2		0		150

				4 PM		41		22		87		8		0		0		158

				5 PM		0		2		26		0		0		0		28

		Sub Total				45		392		666		498		137		1		1,739

		JOHN DEERE		3 PM		0		3		0		0		0		0		3

				4 PM		0		62		0		0		0		0		62

				5 PM		0		269		0		0		0		0		269

				6 PM		0		645		0		0		0		0		645

				7 PM		0		171		0		0		0		0		171

		Sub Total				0		1,150		0		0		0		0		1,150



		TOTAL				1,042		3,158		4,303		2,184		342		4		11,033





Source Code

		 Registration Source Count

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX



		Reg Source		Description		Count

		CLIENT		Client Request		10

		EMAIL		E-Mail		22

		FORM		Form		1

		IMPORT		Import		674

		LIST		Booked From List		40

		ONSITE		Onsite		522

		PHONE		Phone		7

		WEB		Web		9,873

		-		Unspecified		290

		Total				11,439





Domestic

		Domestic Count

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

		 

		State		Count				State		Count

		ALABAMA		58				NEBRASKA		439

		ARIZONA		36				NEVADA		14

		ARKANSAS		96				NEW HAMPSHIRE		3

		CALIFORNIA		126				NEW JERSEY		43

		COLORADO		221				NEW MEXICO		10

		CONNECTICUT		15				NEW YORK		99

		DELAWARE		64				NORTH CAROLINA		291

		DISTRICT OF COLUMBIA		175				NORTH DAKOTA		337

		FLORIDA		96				OHIO		535

		GEORGIA		245				OKLAHOMA		89

		IDAHO		82				OREGON		54

		ILLINOIS		993				PENNSYLVANIA		216

		INDIANA		539				RHODE ISLAND		2

		IOWA		872				SOUTH CAROLINA		56

		KANSAS		582				SOUTH DAKOTA		279

		KENTUCKY		273				TENNESSEE		229

		LOUISIANA		75				TEXAS		646

		MAINE		24				UTAH		34

		MARYLAND		174				VERMONT		5

		MASSACHUSETTS		55				VIRGINIA		175

		MICHIGAN		384				WASHINGTON		76

		MINNESOTA		601				WEST VIRGINIA		9

		MISSISSIPPI		77				WISCONSIN		283

		MISSOURI		847				WYOMING		15

		MONTANA		48

		Total								10,697





International

		International Count

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

		 

		Country		Canadian Province		Count

		CANADA		ALBERTA		130

				BRITISH COLUMBIA		9

				MANITOBA		95

				NEW BRUNSWICK		3

				NOVA SCOTIA		3

				ONTARIO		230

				PRINCE EDWARD ISLAND		3

				QUEBEC		41

				SASKATCHEWAN		151

				TOTAL		665



		Country		Count

		AUSTRALIA		2

		BRAZIL		2

		COSTA RICA		3

		FINLAND		2

		FRANCE		2

		GERMANY		36

		HUNGARY		1

		INDIA		4

		ITALY		1

		MEXICO		7

		SOUTH AFRICA		2

		SPAIN		5

		SWEDEN		2

		SWITZERLAND		1

		UNITED KINGDOM		7

		Total		77





Demographic Count

		Demographics Count

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

		 

		Demographic		Response				Count

		Association Staff		AEM		Association of Equipment Manufacturers		13

				ASA		American Soybean Association		103

				NAWG		National Association of Wheat Growers		17

				NCGA		National Corn Growers Association		104

				NSP		National Sorghum Producers		23

		Total						260

		Age		01		Under 20		303

				02		20-25		326

				03		26-30		619

				04		31-35		772

				05		36-40		885

				06		41-45		847

				07		46-50		775

				08		51-55		642

				09		56-60		543

				10		61-65		428

				11		66-70		273

				12		71-75		168

				13		76 and over		62

				14		Prefer not to answer		2,632

		Total						9,275

		Canadian Opt Out		OPTOUT		Yes, I optout of receiving email communication other than my email con		558

		Total						558

		College Student?		N		No		69

				Y		Yes		95

		Total						164

		Special Meal Request		GF		Gluten Free		72

				K		Kosher		3

				L		Lenten		36

				O		Other		41

				V		Vegan		10

				VG		Vegetarian		25

		Total						187

		Data Sales Farm Demo Cattle		Y		Y		92

		Total						92

		Data Sales Farm Demo Corn		Y		Y		1,320

		Total						1,320

		Data Sales Farm Demo Cotton		Y		Y		150

		Total						150

		Data Sales Farm Demo Cow Calf		Y		Y		301

		Total						301

		Data Sales Farm Demo Dairy		Y		Y		58

		Total						58

		Data Sales Farm Demo Farm		Y		Y		1,795

		Total						1,795

		Data Sales Farm Demo Feeders		Y		Y		147

		Total						147

		Data Sales Farm Demo Finishers		Y		Y		119

		Total						119

		Data Sales Farm Demo Hay		Y		Y		421

		Total						421

		Data Sales Farm Demo Hogs		Y		Y		50

		Total						50

		Data Sales Farm Demo Specialty Crop		Y		Y		237

		Total						237

		Data Sales Farm Demo Peanut		Y		Y		104

		Total						104

		Data Sales Farm Demo Rice		Y		Y		105

		Total						105

		Data Sales Farm Demo Sorghum		Y		Y		191

		Total						191

		Data Sales Farm Demo Soy		Y		Y		1,236

		Total						1,236

		Data Sales Farm Demo Veggie		Y		Y		130

		Total						130

		Data Sales Farm Demo Wheat		Y		Y		583

		Total						583

		E Icon for Badge		Y		E Icon on Badge		22

		Total						22

		Are you an Exhibitor or Working at a Booth?		N		No		1,457

				Y		Yes		401

		Total						1,858

		Are you a farmer?		N		No		6,741

				Y		Yes		4,565

		Total						11,306

		Is this your first time attending?		N		No		7,067

				Y		Yes		4,099

		Total						11,166

		From Exh Invite		C		Complete		113

				Y		Yes		7,556

		Total						7,669

		Industry Role		AG		Ag Business (non-exhibitor)		1,512

				CA		Crop Advisor/Farm Consultant		121

				CORP		Corporate (exhibitor)		2,445

				ES		Extension Specialist		27

				GOV		Government		105

				NONIND		Non-Industry Guest		267

				STAFF		State and National staff of AEM/ASA/NCGA/NAWG/NSP		129

				STU		Academic/Student		113

		Total						4,719

		Industry Type		ADV		Advertising/Communications		99

				CP		Crop Protection/Seed/Traits		107

				DIST		Retailer/Distributor/Dealer		617

				FE		Field Equipment		455

				FS		Financial Services		67

				GM		Grain Marketing/Brokerage Services		36

				LI		Livestock Industry		7

				SOIL		Soil/Plant Nutrients/Fertilizer		94

				TA		Trade Association		48

		Total						1,530

		Agrigold User		Y		Yes		93

		Total						93

		Is Bayer user		Y		Yes		1,371

		Total						1,371

		Is BAYERCOMP		Y		Y		1,058

		Total						1,058

		Is Corteva user		Y		Y		394

		Total						394

		ismainreg		N		No		2,934

				Y		Yes		4,351

		Total						7,285

		Do you raise livestock?		YES		Yes		492

		Total						492

		Media Preview Access - *Commodity Use Only		Y		Access to Media Preview Event		2

		Total						2

		Member Association		ASA		American Soybean Association		416

				NAWG		National Association of Wheat Growers		148

				NCGA		National Corn Growers Association		244

				NSP		National Sorghum Producers		18

				X		None		6,603

		Total						7,429

		Communication Opt-In		OPTIN		Yes, please send me email newsletters, alerts, and communications from		2,085

				OPTOUT		No, I prefer to only receive communications specific to Commodity Clas		9,220

		Total						11,305

		Did you register buy-ins with Pioneer?		N		No		163

				Y		Yes		34

		Total						197

		Primary Association		ASA		American Soybean Association		902

				NAWG		National Association of Wheat Growers		175

				NCGA		National Corn Growers Association		2,928

				NSP		National Sorghum Producers		82

				XX		I am not a member of any of these associations		3,980

				ZZ		Unspecified		459

		Total						8,526

		Primary Reason for Attending		A		Attend educational sessions		1,306

				B		Guest of an exhibitor		811

				C		Gather information to make purchase decisions		388

				D		Networking with industry professionals		1,159

				E		State or National Association business		1,029

				F		Visit exhibitors and see products		1,704

				H		Other		295

				J		Attending PlugFest		8

				K		Working an exhibit booth		2,967

		Total						9,667

		Media Status		APP		Approved		129

				PEND		Pending		6

				REJ		Denied		3

		Total						138

		State Staff		N		No		3,022

				Y		Yes		108

		Total						3,130

		Commodity Classic Terms of Use		Y		I agree to the Commodity Classic Privacy Policy		8,652

		Total						8,652

		ADARODEO		Y		I need one or more accessible seats.		26

		Total						26

		How many additional tickets do you need?		1		1		7

				2		2		7

				3		3		2

				4		4		2

		Total						18

		Would you like to add rodeo tickets for your buy-ins?		N		No		20

				Y		Yes		17

		Total						37

		Are you a Bayer employee?		N		No		1,122

				Y		Yes		250

		Total						1,372

		John Deere - Breakout Session Number		1		Ready for Emergence, Ready for Yield, Ready to Upgrade, Booth		294

				2		Booth, Ready for Emergence, Ready for Yield, Ready to Upgrade		317

				3		Ready to Upgrade, Booth, Ready for Emergence, Ready for Yield		298

				4		Ready for Yield, Ready to Upgrade, Booth, Ready for Emergence		295

		Total						1,204

		Sales division		1		1		94

				2		2		80

				A		A		137

				B		B		203

				C		C		163

				D		D		122

				E		E		113

				F		F		68

				G		G		123

				H		H		116

		Total						1,219

		Sales region		CANADA		Canada		175

				US		US		1,044

		Total						1,219

		Flight Airport		1		George Bush Intercontinental Airport (IAH)		613

				2		William P. Hobby Airport (HOU)		195

				3		Other		68

		Total						876

		Airline Carrier		1		American Airlines		79

				2		Delta		192

				4		Southwest		168

				5		United		234

				6		Other		160

		Total						833





Marketing Codes

		 Marketing Code Counts

		 2024 Commodity Classic

		 2/28/2024 - 3/02/2024 | Houston TX

		 

		Code		Description		Discount Type		Discount Amount		Count

		AEMSTAFF		AEM STAFF CODE		PERCENT		100		2

		AGOLDCOMP		AGRIGOLD COMP		PERCENT		100		85

		Anita		 		 		0		1

		ASACCFOCUS24		ASA CC FOCUS		PERCENT		100		10

		ASACOMP24		ASA COMP		PERCENT		100		25

		ASAEC24		ASA GOVERNING COMMITTEE		PERCENT		100		17

		ASANEWMEMBER24		ASA NEW MEMBER		FLATOFF		100		10

		ASAPASTPRES24		ASA PAST PRESIDENTS		PERCENT		100		13

		ASAPRES2024		 		 		0		1

		ASASTAFF24		ASA STAFF		PERCENT		100		31

		ASAWINNER24		ASA WINNERS		PERCENT		100		7

		ASAYLP24		ASA YLP		PERCENT		100		46

		BAYCOMP		BAYER COMP		PERCENT		100		1129

		CCAC24		AFFILIATES COUNCIL COMMITTEE		PERCENT		100		17

		CORTCOMP		CORTEVA COMP		PERCENT		100		396

		DEALEREVENT		Registration for John Deere Dealer Event Only		 		0		110

		JDCUSTEB		JD Customer Flow Early Bird Rate		SETFEE		265		22

		Media		 		 		0		1

		NCGA Board		 		 		0		2

		NCGABOARD		NCGA BOARD		PERCENT		100		17

		NCGACOMP		NCGA COMP		PERCENT		100		16

		NCGAMEMBER		NCGA NEW MEMBER		FLATOFF		100		16

		NCGASTAFF		NCGA Staff		PERCENT		100		37

		NSP24		100% discount for Member, Non member, Full Confernece and 1 Day registrations - Per Kendra/Garret Mink		PERCENT		100		18

		NUTRIENAG		Nutrien Ag - Early Bird Extension		SETFEE		265		269

		RODEOCOMP		BAYERCOMP for Rodeo Tickets		PERCENT		100		81

		SPEAKER24		SPEAKERS		PERCENT		100		55

		SPONSOR24BASF		BASF - Number of Comp Registrations due to sponsorship agreement (these are over and above the ones they receive for their paid booths)		PERCENT		100		2

		SPONSOR24DTN		DTN - Number of Comp Registrations due to sponsorship agreement (these are over and above the ones they receive for their paid booths)		PERCENT		100		2

		SPONSOR24FP		FARM PROGRESS - Number of Comp Registrations due to sponsorship agreement (these are over and above the ones they receive for their paid booths)		PERCENT		100		11

		SPONSOR24NACHURS		NACHURS - Number of Comp Registrations due to sponsorship agreement (these are over and above the ones they receive for their paid booths)		PERCENT		100		1

		SPONSOR24USB		USB - Number of Comp Registrations due to sponsorship agreement (these are over and above the ones they receive for their paid booths)		PERCENT		100		2

		TERRAPLEX		Terraplex Ag - Exhibitor Booth Cancellation. Need 9 comp badges per Kristi		PERCENT		100		8

		WINNERCOMP		Bayer - Winner Rodeo Tickets		 		0		208

		14030321		 		 		0		1

		2173		 		 		0		1

		80001468		 		 		0		1

		80050532		 		 		0		1
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YEAR OVER YEAR TRADE SHOW PROFILE

2024 2023 2022 2020 2019 2018
Houston Orlando New Orleans| San Antonio| Orlando Anaheim
# of Companies 435 412 383 308 399 404
# Booths 3,321 2,663 2,337 2,241 2,097 2,105




Trade Show Comparison

				2025		2024		2023		2022		2021		2020		2019		2016		2018

				Denver		Houston		Orlando		New Orleans		Canceled		San Antonio		Orlando				Anaheim

		# of Companies				435		412		383		308		308		399		433		404

		# Booths				3,321		2,663		2,337		2,241		2,241		2,097		2,533		2,105

		NSF Use				329,220		266,300		233,700		224,100		209,700		210,500		253,300

		Hall Size		579,000		753,170		550,800		637,892		513,944		513,944		524,668		637,892

		% of Hall Used				44%		48%		37%		44%		41%		40%		40%

		Booth Revenue				$4,241,307		$3,424,780		$3,025,275				$2,546,300		$2,596,950		160642007%








COMPANIES BY CATEGORY

Category # of Companies | % of Total
Chem - Nutrients 102 23%
Equipment 97 22%
Grain Storage 27 6%
Media 9 2%
Mktg, Ins, Consulting 42 10%
Organization 49 11%
Other 43 10%
Seed 15 3%
Technology 12%
TOTAL __

Y



COMPANIES BY CATEGORY
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2024 Commodity
Classic
Survey Results

Houston, Texas




Methodology

Surveys were sent to all verified participants based on their “Exhibitor” or "Attendee" reg
type. An additional attempt was made to re-classify individuals based on their survey
responses, such as indicating that their primary reason for being at the show was to
work in an exhibit booth or comments about “their booth” that made evident the fact that
they were registered through the wrong flow. The same is true of the reverse, where
exhibitors' surveys were reclassified as attendees.

Surveys were sent with demographic data from registration appended. This data
included information such as whether they self-identified as a farmer, were first-timers,
age, reason for attending, and crop acres if applicable.

Respondents were given 7 days to complete the survey and sent a reminder on the last
day. An incentive of a chance to win a chance at a (2 for exhibitors; 4 for attendees) $50
Amazon qift certificate.

The original number of completed Exhibitor Surveys was 893, and the original number of
Attendee Surveys was 797.




EXHIBITOR SURVEY




Unique Company Responses

*351 Unique Exhibiting Companies Represented (80% response rate!)

*Ave Sq Ft — 1275

*138 on first floor
- 2085 sq ft average”®

*118 on 3rd floor
« 333 sq ft average

*46 were sponsoring companies

In spite of the 80% average, the surveys underrepresent the largest booths.
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Net Promoter
Score

“How likely is
it that you

would

recommend
Commodity
classic to a
colleague?”

45

45 is a very strong exhibitor Net Promoter Score

Explori recent b2b average NSP across all shows is -7 for exhibitors.
An informal survey of Major American Trade Show Organizer
shows (+200,000 NSF) show an average exhibitor NPS of 33

DETRACTORS /ES PROMOTERS

!
0 1 2 3 4 5 6

Net Promoter Score — —_ % Detractors
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Overall, would you say the 2024
Commodity Classic...

Classic Met or Exceeded
expectations for 95% of
exhibitors.

40%
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Overall, would you say the 2024

Commodity Classic...

5Ighthr eeeee ded Met expectatio
expectatio

Did not me
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Please rate your satisfaction with the following:

Value of Welcome Reception on the Exhibit Floor
Houston Location

Value of Media Preview

Quantity of Attendees

Quality of Exhibits on Show Floor

Quality of Attendees

Trade Show Overall

0 0.5 1 1.5 2 2.5 3 35 4

W Scale of 1 to 5 with 5 being very satisfied and 1 being very unsatisfied.

4.5 5




AT TENDEE
SURVEYS
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Survey Responses

ALL REPORTED NUMBERS ARE BASED ON THE FULL 961 SURVEY UNLESS
SPECIFICALLY NOTED. INDIVIDUAL “N” MAY VARY FOR EACH QUESTION.

Of the 961 responses:

*632 were farmers (66%)

-338 were first timers to Commodity Classic (35%)




Net Promoter
Score

"How likely is it
that you would

57 is avery strong atendee Net Promoter Score
* Explori recent b2b average NSP across all shows is 17 for attendees.

recommend
Commodity
classic to a
friend or

colleague?”
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Reason for Attending

(1]
Networking with industry professionals 15%

Gather information to make purchase decisions

(1)
25%

Visit exhibitors and see products

Attending PlugFest |




How likely is it that you would recommend
Commodity Classic to other farmers?

1st Non-farmers | — 8.98
1st Farmers [ — 8.76

st Time | — .87

Non-farmers | — .94

Farmers | — 8.91

Average |, 8.93

0 1 2 3 4 5 6 7 8 9 10

l.% 7 (scale of 1-10, 1 definitely not, 10 definitely recommend)




Overall Expectations Met

1st Non-farmers 3.05
95.6% of all attendees said 1st Farmers 3.11
Classic Met to Far Exceeded
their expectations in 2024. 1st Time 3.08

Non-farmers N 3.05
Farmers . 2.91
Average I 2.96

0 0.5 1 1.5 2 2.5 3 3.5
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Satisfaction

Overall Trade Show

Overall Commodity Classic Experience
Houston Rodeo Experience (Saturday)
Association Business Meetings
Wednesday Welcome Reception on the Show Floor
General Session (Friday Morning)
Classroom Education Sessions
Commodity Classic Mobile App

ASA Awards Celebration

Houston Location

NCYC Winners Circle Celebration
Overall Value of Registration Fee

Optional Tours

o
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Purchase Influence

Crop Protection |

To what degree will your Finance [
experience at the 2024

Commodity Classic Business Services [
influence your purchasing

and product decisions in Marketing |

the coming year?
Technology |

Seed I
quipment -

=

0.5 1 1.5 2 2.5 3 3.5 -

o““MOO’»
(1 = not at all influential and 5 = extremely influential)
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Classic
Attendees Are
Decision-
\WELGIES

86% of Classic’s farmer
attendees are decision
makers on their own

| have the final say in all
operational decisions

| share decision-making with
someone else

| have some input, but
ultimately leave decisions to
someone else

Someone else makes all of
the operational decisions

0

20 40
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Other Events

Most Valuable Ag Event

Commodity Classic I

National Farm Machinery Show (Louisville) .
Farm Progress .
Husker Harvest Days .

AgPhD Field Day I

0 50 100 150 200 250 300 350 400 450

S Commodity Classic was ranked as the most valuable show they attend by 76% of
attendees

N



Growing or Going?

Phase of Operation
Transition Start up

14% '> 2%
Which of the following
best describes the current

state of your farming
operation?

Growth
40%

Maturity
44%




2024 Commodity Classic
Education and Stage
Recap

Houston, Texas
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Education Sessions

* (4) Early Risers (Thurs, Fri, Sat)

* (14) Learning Centers (Thurs, Fri)

* (12) What’s News (Wed, Thurs)

* (1) Mini What’s New (5-min. each x 16 presentations)

* (12) First Floor Stage sessions (includes 3 trade show daily
sponsor sessions, 8 Successful Farming sessions)

* (10) Third Floor Stage sessions (includes 7 association sessions, 1
oo, NON-association session, 1 cooking demo)




Attendance Summary Overall

2024 2023 2022
ATTENDANCE for ALL educational sessions. Includes:
- Early Risers
- Learning Centers
12212 7033 5209
- What's New

- Mini What's New
- All 1st & 3rd Floor Stage education & events

Attendance counts are a mixture of RFID, scanners, and hand counts




Sheet1

				2024		2023		2022		2020		2019

		Total attendance at Early Risers		2139		1543		894		1683		1518

		Average attendance for Early Risers		535		514		298		561		506

		Unique Farmers who attended at least 1 Early Riser		20%		16%		16%		19%		19%





				2024		2023		2022		2020		2019

		Learning Centers 		14		14		15		15		15

		Total attendance at Learning Centers		3416		2228		2068		3684		3359

		Unique Farmers who attended at least 1 Learning Center		29%		20%		25%		32%		32%

		Average attendance at Learning Centers		244		159		138		246		224

		Average attendance at Friday LCs (Thurs in 2024)		242		134		82		128		108

		Average attendance at Saturday LCs (Fri in 2024)		246		129		97





				2024		2023		2022		2020		2019

		What's New Sessions		12		11		12		10		10

		Total attendance at What's News		2989		1276		779		674		839

		Unique Farmers who attended at least 1 What's New		22%		10%		9%		8%		8%

		Average attendance at What's New Sessions		249		116		65		67		84





				2024		2023		2022		2020		2019

		Total attendance at Mini What's New Sessions		275		208		383		629		528

		Average attendance at Mini What's New Sessions		275		208		192		315		264

		Attendance counts are a mixture of RFID, scanners, and hand counts





				2024		2023		2022

		ATTENDANCE for ALL educational sessions. Includes:
 - Early Risers
 - Learning Centers
 - What's New
 - Mini What's New
 - All 1st & 3rd Floor Stage education & events		12212		7033		5209		For 2024, use EB #s for ER, LC, WN and use Hand Count for stages incl MWN. Count both stages for 2024.

		Attendance counts are a mixture of RFID, scanners, and hand counts



				2024		2023		2022		2020		2019

		Unique FARMERS who attended at least 1 meeting room educational session. Includes:
 - Early Risers
 - Learning Centers
 - What's News
 - Mini What's News (1 of the 2 sessions) for '22, '20, '19
		64%		28%		38%		38%		40%

		Attendance counts are from RFID or scanners





				2024		2023		2022		2020		2019

		Main Stage Events (2024 = First Floor Stage)		12		12		14		13		14

		Total attendance at all Main Stage Events		10813		1986		1196		3221		3254

		Average attendance at all Main Stage Events		901		166		85		248		232

		Attendance counts are mostly all based on hand counts, except for 2024 (all EventBit counts).








Educational Sessions Comments

Learning Centers & Early Risers

e Compliments about the quality of speakers and e Liked mixture of presentation time, panel

panels, speakers know their stuff, are well- discussion, and Q&A

informed e Challenge my perspective & make you question
e Very good, worth my time, good information, what I’'m doing on my farm that | could do better.

excellent presentation, interesting, do it again e Engaged comments on evaluations

next year e Comments about the slides

e Liked university speakers, farmers as speakers, e Too much of a sales pitch
engaging speakers e Did not match description

e Great panel! Helpful, worked together well

. , .
WMop,  answering peoples’ questions!




Educational Sessions Comments

What’s News

e Compliments about content — very educational, e Thank you for holding this session
well done, very informative content, interesting e As a result of this | will seek more information and
study presented do more research
e Compliments about the speakers — presenters did ¢ Would like the session to get more in-depth
a great job, easy to understand, very well- information on the topic
prepared, enthusiastic, concise, professional, greate Comments about the slides, would like a hand-out
at building interest and excitement e Remind speakers to stay up on the stage so we can
e Engaged comments about the products on see them

o 2o%evaluations

N e
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MOVE IN TIMING/SCHEDULE OF EVENTS

2024 |Wednesday | Thursday| Friday Saturday Sunday | Monday | Tuesday | Wednesday | Thursday| Friday | Saturday
2/21/2024 |2/22/2024(2/23/2024| 2/24/2024 |2/25/2024|2/26/2024|2/27/2024| 2/28/2024 |2/29/2024(3/1/2024| 3/2/2024
2025 Sunday Monday | Tuesday | Wednesday | Thursday| Friday | Saturday | Sunday Monday | Tuesday | Wednesday
2/23/2025 |2/24/2025(2/25/2025| 2/26/2025 |2/27/2025|2/28/2025| 3/1/2025 | 3/2/2025 | 3/3/2025 [3/4/2025| 3/5/2025
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		2024		Wednesday		Thursday		Friday		Saturday		Sunday		Monday		Tuesday		Wednesday		Thursday		Friday		Saturday

				2/21/24		2/22/24		2/23/24		2/24/24		2/25/24		2/26/24		2/27/24		2/28/24		2/29/24		3/1/24		3/2/24



		2025		Sunday		Monday		Tuesday		Wednesday		Thursday		Friday		Saturday		Sunday		Monday		Tuesday		Wednesday

				2/23/25		2/24/25		2/25/25		2/26/25		2/27/25		2/28/25		3/1/25		3/2/25		3/3/25		3/4/25		3/5/25





Constraints

		Move In and Move Out Constraints - Denver



		Typical Commodity Classic

		Move In 		7 Days

		Move Out		3 Days



		2025 - Denver

		Move In 		1/2 of Hall - 7 Days

				1/2 of Hall - 3.5 Days

		Move Out		1 Day



		Move In

		Paramount will be running 24 hour crews Thursday through Sunday

		Double-time and potentially triple time will be incurred

		Trade show floor will not be ready to open prior to mid to late afternoon on Sunday



		Move Out

		Currenly negotiating with Denver on additional move out time

		Trade show floor must close by 5pm on Tuesday 
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FUTURE COMMODITY CLASSIC LOCATIONS
GROSS SQUARE FOOTAGE

Gross Square
Year City Halls Footage
2023 Orlando West - Halls A3-C 567,000
2024 Houston Halls A-E & A3/B3 753,170
2025 Denver Halls A-F 577,000
2026 San Antonio Halls 1-4 514,000
2027 New Orleans Halls D-] 741,257
2028 Atlanta HallsB & C 1,110,778
2029 San Antonio Halls 1-4 514,000
2030 Orlando West - Halls A-C 650,000




Thank You!!
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